
 
  

 

 

 

 

 

  



 
 
 

 

Memorandum 

To: W. Davis and J. Litvak 

From: Lilian De Loza 

Subject: ESFV Transit Study Social Media Monitoring Report for February 28, 2013 – March 13, 
2013 

Date: March 15, 2013 

Summary of Observations and Next Steps 
 The digital engagement team has created engaging content for posting on our project social media 

platforms of Twitter and Facebook. Along with Metro’s social media efforts, we have together formed an 
effective way to educate members of the public about the issues, needs and opportunities to help us 
discover efficient transit solutions for the east San Fernando Valley.  

The following is a summary of digital engagement efforts and responses during February 28 – March 13, 
2013. Note: grammar and spelling corrections of comments posted by others are not made in this section. 

 

Facebook 
Followers: 874 total page-likes to date. 

People Talking About This: 35 unique users have created a story about our page. This includes liking our 
page, posting on our page's wall, liking, commenting on or sharing one of our posts or mentioning our page. 

Average Weekly Reach: The average number of people who have seen any content associated with our 
page per week is 368 people.  

 
February 28 – March 6 
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March 7 – March 13 
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Twitter 
Followers: 7 new Twitter followers; 109 total Twitter followers to date 

Retweets: 1 @EastSFVTransit tweets were reposted.   

@Replies: The @EastSFVTransit Twitter feed received 0 comments.  

 

 
 

Online Advertising 
Our current ad campaign began on March 6, 2013 and will conclude in late April of 2013. So far, the page ha
s received a steady incline of new likes, unique visitors, and daily impressions.   
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Memorandum 

To: W. Davis and J. Litvak 

From: Lilian De Loza 

Subject: ESFV Transit Study Social Media Monitoring Report for March 14, 2013 – March 27, 2013 

Date: March 29, 2013 

Summary of Observations and Next Steps 
 The digital engagement team has created engaging content for posting on our project social media 

platforms of Twitter and Facebook. Along with Metro’s social media efforts, we have together formed an 
effective way to educate members of the public about the issues, needs and opportunities to help us 
discover efficient transit solutions for the east San Fernando Valley.  

The following is a summary of digital engagement efforts and responses during March 14 – March 27, 2013. 
Note: grammar and spelling corrections of comments posted by others are not made in this section. 

 

Facebook 
Followers: 959 total page-likes to date. 

People Talking About This: 217 unique users have created a story about our page. This includes liking our 
page, posting on our page's wall, liking, commenting on or sharing one of our posts or mentioning our page. 

Average Weekly Reach: The average number of people who have seen any content associated with our 
page per week is 10,735 people.  

 
March 14 – March 20 
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March 21 – March 27 
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Twitter 
Followers: 7 new Twitter followers; 109 total Twitter followers to date 

Retweets: 1 @EastSFVTransit tweets were reposted.   

@Replies: The @EastSFVTransit Twitter feed received 0 comments.  

 

 
 

Online Advertising 
Our current ad campaign began on March 6, 2013 and will conclude in late April of 2013. So far, the page ha
s received a steady incline of new likes, unique visitors, and daily impressions.   
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Memorandum 

To: W. Davis and J. Litvak 

From: Lilian De Loza 

Subject: ESFV Transit Study Social Media Monitoring Report for March 28, 2013 – April 10, 2013 

Date: April 12, 2013 

Summary of Observations and Next Steps 
 The digital engagement team has created engaging content for posting on our project social media 

platforms of Twitter and Facebook. Along with Metro’s social media efforts, we have together formed an 
effective way to educate members of the public about the issues, needs and opportunities to help us 
discover efficient transit solutions for the east San Fernando Valley.  

The following is a summary of digital engagement efforts and responses during March 28 – April 10, 2013. 
Note: grammar and spelling corrections of comments posted by others are not made in this section. 

 

Facebook 
Followers: 1,014 total page-likes to date. 

People Talking About This: 154 unique users have created a story about our page. This includes liking our 
page, posting on our page's wall, liking, commenting on or sharing one of our posts or mentioning our page. 

Average Weekly Reach: The average number of people who have seen any content associated with our 
page per week is 19,020 people.  

 
March 28 – April 3 
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April 4 – April 10 
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Twitter 
Followers: 7 new Twitter followers; 109 total Twitter followers to date 

Retweets: 1 @EastSFVTransit tweets were reposted.   

@Replies: The @EastSFVTransit Twitter feed received 0 comments.  

 

 
 

Online Advertising 
Our current ad campaign began on March 6, 2013 and will conclude in late April of 2013. So far, the page ha
s received a steady incline of new likes, unique visitors, and daily impressions.   

 

 
 
 



 
 
 

 

Memorandum 

To: W. Davis and J. Litvak 

From: Lilian De Loza 

Subject: ESFV Transit Study Social Media Monitoring Report for April 11, 2013 – April 24, 2013 

Date: April 26, 2013 

Summary of Observations and Next Steps 
 The digital engagement team has created engaging content for posting on our project social media 

platforms of Twitter and Facebook. Along with Metro’s social media efforts, we have together formed an 
effective way to educate members of the public about the issues, needs and opportunities to help us 
discover efficient transit solutions for the east San Fernando Valley.  

The following is a summary of digital engagement efforts and responses during April 11 – April 24, 2013. 
Note: grammar and spelling corrections of comments posted by others are not made in this section. 

 

Facebook 
Followers: 1,014 total page-likes to date. 

People Talking About This: 35 unique users have created a story about our page. This includes liking our 
page, posting on our page's wall, liking, commenting on or sharing one of our posts or mentioning our page. 

Average Weekly Reach: The average number of people who have seen any content associated with our 
page per week is 792 people.  

 
April 11 – April 17 
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April 18 – April 24 

 
 

 

 
 
 
 

Twitter 
Followers: 3 new Twitter followers; 130 total Twitter followers to date 

Retweets: 0 @EastSFVTransit tweets were reposted.   

@Replies: The @EastSFVTransit Twitter feed received 10 comments.  
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Online Advertising 
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Our current ad campaign occurred began on March 6, 2013 and concluded on April 27, 2013. During that per
iod, the page has gained 202  likes and generated 228,222 impressions among Facebook users in the Great
er Los Angeles Area. Although the campaign has reached completion, the page continues to receive a stead
y stream of activity though the remainder of the scoping period.   

 

 
 



 
 
 

 

Memorandum 

To: W. Davis and J. Litvak 

From: Lilian De Loza 

Subject: ESFV Transit Study Social Media Monitoring Report for April 25, 2013 – May 8, 2013 

Date: May 10, 2013 

Summary of Observations and Next Steps 
 The digital engagement team has created engaging content for posting on our project social media 

platforms of Twitter and Facebook. Along with Metro’s social media efforts, we have together formed an 
effective way to educate members of the public about the issues, needs and opportunities to help us 
discover efficient transit solutions for the east San Fernando Valley.  

The following is a summary of digital engagement efforts and responses during April 25 – May 8, 2013. 
Note: grammar and spelling corrections of comments posted by others are not made in this section. 

 

Facebook 
Followers: 1,017 total page-likes to date. 

People Talking About This: 18 unique users have created a story about our page. This includes liking our 
page, posting on our page's wall, liking, commenting on or sharing one of our posts or mentioning our page. 

Average Weekly Reach: The average number of people who have seen any content associated with our 
page per week is 288 people.  

 
April 25 – May 1 

 

 
N/A 
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May 1 – May 8 

 
 

 

 
 
 
 

Twitter 
Followers: 7 new Twitter followers; 109 total Twitter followers to date 

Retweets: 1 @EastSFVTransit tweets were reposted.   

@Replies: The @EastSFVTransit Twitter feed received 0 comments.  

 

 
 

Online Advertising 
Our last ad campaign occurred from March 6 through April 27, 2013. During that time, the page gained 201 n
ew likes and generated 228,222 impressions. Although the campaign has reached completion, the page has 
continued to receive a steady stream of activity though the remainder of the scoping period.   
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